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FRANCISCO TURRA

The Muslim consumer,
the beginning of everything

Muslim consumers have played a vitally important role
in making Brazil the world's leading chicken meat sup-
plier. After all, it was through shipments to the Middle
East in the mid-1970s that Brazil began to export this
important animal protein.

our Halal slaughter. Technical specialists, leaders, and
religious supervisors are available to assure compli-
ance with all requirements. Equipment, clothing and
knives are supplied by the certification bodies.

Brazil's agribusiness firms are

Today Brazilian chicken is pres- THE FIGURES SHOW continually visited by represen-
ent in more than 150 markets tatives of Muslim countries, who
throughout the world. Our prod- HOW WIDELY carry out sanitary and religious
uct is acknowledged worldwide BRAZILIAN CHICKEN IS inspections.
for its health, quality and sus- ACCEPTED BY MUSLIM
tainability. The figures show how widely
CONSUMERS. 1.8 Brazilian chicken is accepted by
| wish to make a special point MILLION TONNES WERE Muslim consumers. 1.8 million
of highlighting that we are par- tonnes were shipped in 2012.
ticularly dedicated to our Mus- SHIPPED IN 2012. TEN Ten years ago 610,000 tonnes
lim consumers. Brazil's poultry- YEARS AGO 610,000 were shipped. Outside the Mid-
producing companies have fully dle East, our produce is also sold
TONNES WERE SHIPPED

complied with the demands of

to consumers in Africa, Asia and

Halal slaughter for nearly four
decades.

All of UBABEF's associated companies are equipped
and trained to carry out Halal slaughter today. Is-
lamic certification bodies, with its own training areas
in Brazil's major poultry producing centres, underpin

the European Union.

The Islamic market is increasingly expanding in
non-Muslim countries. Brazil's poultry industry will
always be able to supply Halal-certified produce
to this important consumer, our major international
client. ®
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> THE BRAZILIAN POULTRY INDUSTRY

A major animal
protein supplier

Consumers around the world acknowledge
the quality and flavor of Brazil's poultry products
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Today Brazil is acknowledged world-
wide for its stable economy, but it
also stands out for its natural beauty,
generous climate, hydro-electrical
potential, and its hard-working, hard-
playing, hospitable people—a blend
of characteristics originating in the
large numbers of immigrants from
every continent of the world who
have chosen to make Brazil their
new home.

These new settlers made a funda-
mental contribution to Brazil's be-

coming a major producer of foodstuffs, the poultry
industry being a highlight. Its history goes back more
than 500 years, when the first birds were brought in

1502. Poultry raising flourished in
the towns of Brazil's coastline, but
with the gold mining cycle there
was an expansion into the country’s
interior, encouraging commercial
production. That began a process
that led to one of the most impor-
tant products on Brazil's trading list:
chicken meat. The product pleased
consumers in more than 150 coun-
tries, and today the Middle East is
Brazil's major market for chicken.

Chicken is a healthy and flavorsome
foodstuff that is versatile in culinary
creation: it can be prepared in any

number of ways, from the simplest to the most so-
phisticated. It is present on every occasion in Brazil.
At family Sunday lunches, in the most upscale res-

BRAZILIAN POULTRY EXPORTS — 2012
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taurants and in the most laid-back and informal get-
togethers with friends on the beach, or in the early
evening.

Consumers from the five continents
enjoy our products, and this is the
fruit of intense labor and the com-

HEALTHY AND mitment of all those involved in the
FLAVORSOME industry's production chain. The re-
FOODSTUFF THAT sult is guaranteed quality, health and
IS VERSATILE IN sustainability. Thanks to these condi-
tions, Brazilian chicken is a bench-

CULINARY CREATION:

mark worldwide.

IT CAN BE AS SIMPLE
OR AS SOPHISTICATED The success of Brazil's poultry indus-

AS ONE WISHES

[l CHICKEN

Il GENETIC MATERIAL
M EGGS

W HATCHING EGGS
W DUCKS, GEESE ETC.

B TURKEYS

Source: Secex

try is the result of its unique produc-
tion features, the integration between
growers and slaughterhouses being
one of the main factors keeping aver-

age growth at virtually 10% since 2000 for this sector,
one of the most important in Brazil's entire agribusi-
ness segment. Add to this partnership—which guar-

antees the highest health standards—Brazil's
qualified labor, abundant cereals, favorable
climatic conditions, natural resources, and
respect for the environment.

It should be stressed that Brazil, among the
world’'s major producers and exporters, is the
only one that has never had a case of avian
flu. The birds are given corn- and soy-based
feed. Animal welfare is another priority for
Brazil's poultry industry.
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“Brazil's poultry industry today is the sum of invest-
ments in technology and genetic improvement, allied
to the efforts of highly skilled workers and govern-
ment support. These are the essential drivers mak-
ing us the world’s largest exporter and third-largest
producer of chicken,” says Francisco Turra, Execu-
tive President of the Brazilian Poultry Association
(UBABEF).

Production of chicken meat and products complies
with standards laid down by official agencies, and meets
the strictest demands of purchasing markets, both for
extremely sophisticated cuts and in terms of religious
requirements for food production, such as Halal, the
Islamic process in which Brazil has a long tradition.

Audits by veterinary missions and representatives
from countries interested in Brazil's poultry industry
ratify the quality of our product. On these occasions,
veterinarians visit slaughterhouses to carry out audits
on establishments so as to verify compliance with
sanitary standards. In addition to these audits, Mus-
lim countries also assess our compliance with their
religious precepts. Today most Brazilian slaughter-
houses are certified to meet this requirement.

Even though Brazil is consolidating its leading po-
sition among world chicken exporters, UBABEF is
constantly striving to increase shipped volumes to
current customers and to open up new markets. To

this end it is supported by the Federal Government,
through the Ministry of Agriculture, Livestock and
Food Supply, the Ministry of Development, Indus-
try and Foreign Trade, and the Ministry of External
Relations.

Relations with diplomatic representatives of foreign
countries—both current purchasers and prospective
clients for Brazilian chicken—and with Brazil's am-
bassadors to other nations, are strategies employed
by UBABEF to broaden the scope of purchasing
countries. Another initiative is carried out in part-
nership with APEX-Brazil (the Agency for Promot-
ing Exports and Investments—Agéncia Brasileira de
Promocao de Exportacdes e Investimentos), and
includes trade-promoting activities targeting the
world’'s most important trade fairs such as Gulfood
Dubai (United Arab Emirates), Sial Paris (France) and
Anuga (Germany).

The growth of our poultry-exporting sector is the re-
sult of producer companies’ good governance, and
the fact that the country became the world’s lead-
ing exporter in 2004 is particularly due to sustainable
production.

The Brazilian poultry industry is fully prepared to
meet the requirements of the most demanding mar-
kets, guaranteeing consumers a healthy product with
unequaled quality and flavor. B

THE PRODUCTION OF CHICKEN
MEAT AND PRODUCTS
COMPLIES WITH THE
STRICTEST REQUIREMENTS OF
THE BUYING MARKETS



CERTIFICATION AGENCIES <

Tradition and strict compliance in the
Halal process in Brazil's poultry industry

Certification bodies ratify the excellence
of production based on quality, health and sustainability

— N
Ty

Agribusiness companies, by investing to enable Brazil
to win over the Islamic market, have made the coun-
try a benchmark in the Halal slaughter of chickens.
This strict compliance, allied to the quality and health
of chicken meat, has made this strongly expanding
market one of the most important for Brazil's chicken
exports, with shipments of 1.8 million tonnes in 2012.

In order to meet growing demand and obtain Halal
certification, companies in this industry have invest-
ed to adapt their production systems to the religious

KEN WINGS
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: s b e Lagfaad 2ale b o I ROy Nl i
) - relrecse -,mulnn:u Sty iy s . e

and cultural demands of Muslim consumers. These
conditions go beyond health considerations, since
health standards are already very strict in Brazil.

“The guarantee that consumers will be eating a
quality product that is processed within the Islamic
precepts of Halal production, has helped Brazilian
chicken to earn acceptance by the Islamic world.
We want to sell to more and more countries, and
we are striving toward this goal, with the support of
our embassies, and of certification agencies audit-
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ing our products,” says Francisco Turra, President of
UBABEF.

Brazil has a long tradition in the Halal process, which
begun in the mid-1970s. After the setting-up in 1976
of the Brazilian Chicken Producers and Exporters
Association (Associacdo Brasileira dos Produtores e
Exportadores de Frangos—
ABEF), the first consignment
of Brazilian chicken was
shipped to the Middle East.
Today, all of UBABEF's mem-
ber companies are equipped
and trained to carry out Halal
slaughter.

Brazilian Halal chicken s
the result of a system that
stands out, in the first place,
for quality in production.
The Ministry of Agriculture,
Livestock and Food Supply
(MAPA) monitors the industry
constantly, and there are spe-
cific biosecurity procedures
recommended by UBABEF to
this end. The birds are fed on
corn- and soy-based feed.

In order to obtain Halal cer-
tification, which is acknowl-

8 > BRAZILIAN POULTRY MAGAZINE 2013

“THE QUALITY OF BRAZILIAN CHICKEN,
AND THE FACT THAT IT MEETS THE
DEMANDS OF MIDDLE EASTERN
CONSUMERS, ARE ATTRIBUTES THAT
MAKE BRAZIL THE LARGEST HALAL
CHICKEN EXPORTER.”

MOHAMED EL ZOGHBI

edged worldwide and deemed a synonym of the
strictest control of quality in the Islamic market, the
companies also must undergo a Halal audit, which
includes verification of best practices and whether
the facilities are prepared to meet the procedures
laid down by Islamic Law.

Ali Saif, director-general of the Latin American Cen-
ter for Dissemination of Islam (CDIAL Halal), says that
most of the agribusiness
companies in the poultry sec-
tor are fit to meet the needs
of the Islamic market. “Given
its enormous production lev-
els, Brazil has the best Halal
slaughter system, and this has
produced highly experienced
professionals, both in certify-
ing agencies and in slaugh-
terhouses. Over 31 years, in
an effort to meet growing
demand, companies have had
to adapt. Our own work has
developed in parallel with this
demand,” he adds.

The quality of Brazilian
chicken, and the fact that it
meets the demands of Mid-
dle Eastern consumers, are
attributes that, according to
Cibal Halal President, Mo-



hamed El Zoghbi, make Bra-
zil the largest Halal chicken
exporter. However, El Zoghbi
says, there is room to further
strengthen the Brazilian Halal
brand so as to open up new
markets and boost the vol-
ume exported to those where
Brazil is already present.

The aim, El Zoghbi says, is to
create "Halal Brazil” in order to
standardize the process in the
country. “Certification agen-
cies would have to come in
line with specified standards in
the project—which is ready—
thus unifying and controlling
the process, since Halal is not only about slaughter,”
he states.

Chaiboun Darwiche, President of the Halal Islamic
Inspection Service (SlIL), also praises the work car-
ried out by Brazilian slaughterhouses. He states that
with Halal demand worldwide, companies are fully
adapted to the system, guaranteeing quality. "Com-
panies today are concerned to meet the specifica-
tions established by certification bodies as quickly
as possible, and to create the necessary conditions
to meet the Halal market in their initial design,”
he says.

“ONE MUST PAY SPECIAL

ATTENTION TO THE HALAL
MARKET, OTHERWISE THERE IS NO
POINT IN THINKING ABOUT THE
GLOBALIZED POULTRY EXPORT

UNIVERSE.”
ALI SAIFI

The excellence of Halal in Bra-
zil's poultry industry also in-
volves the work done by the
specialist professionals taking
part in the process. The certifi-
cation agencies are responsible
for hiring them, and guarantee
that each one meets every de-
mand placed upon them for
carrying out slaughter. All are
Muslims, residing legally in Bra-
zil, and understand Islamic Law.
They are trained to understand
the entire Halal slaughter pro-
cess based on Halal Critical
Points (HCPs) and they also un-
dergo an "apprenticeship” with
experienced trainers.

“The teams have leaders, monitors and supervisors, as
well as Islamic theologians. All professionals working
in the Halal slaughter process are hired by the certi-
fication bodies in accordance with the Consolidation
of Labor Laws (Consolidacdo das Leis Trabalhistas—
CLT), the legislation that regulates labor relations in
Brazil,” Mohamed El Zoghbi points out. He explains
that they are not allowed to enter into an employ-
ment relationship with the company where they are
working, because the task meets specific conditions

BRAZILIAN POULTRY MAGAZINE 2013 < 9
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that need to be constantly evaluated and monitored.
The agribusiness companies meet the specific de-
mands of these workers, such as providing them with
Halal food and a space for their daily prayers.

The Ministry of Agriculture has also been praised
by representatives of the certification bodies for
the excellent performance of SIGSIF, the Manage-
ment Information System of the Federal Inspec-
tion Service (Sistema de Informacdes Gerenciais do
Servico de Inspegao Federal), SIF being the agency
that attests to health and technology aspects in the
quality of animal products sold in the market. Apart
from the work of certification agencies in Brazilian
slaughterhouses, the country is also continually vis-
ited by sanitary, religious and diplomatic commis-
sions from a range of Muslim countries in order to
verify the quality of Brazil's production.

The market for Halal is vast: there are Muslim
consumers all around the world. "One must
pay special attention to the Halal market, oth-
erwise there is no point in thinking about the
globalized poultry export universe,” says Ali Saifi
of CDIAL. He draws attention to markets that
consume Halal products without being Muslim
countries.

Seventy-two percent of Brazilian exports
to Muslim countries are whole chickens or

“COMPANIES TODAY CREATE
THE NECESSARY CONDITIONS
TO MEET THE HALAL MARKET IN
THEIR INITIAL DESIGN”

CHAIBOUN DARWICHE

grillers. Slaughterhouses have also added capacity
in order to meet orders for shawarma, a boneless,
whole, skin-on chicken. The meat is served in snacks,
and prepared on rotating spits; Brazilian companies
now offer this product ready to prepare, and even
seasoned.

UBABEF's work to maintain the quality, sanitary con-
dition and sustainability of the Brazilian poultry in-
dustry is acknowledged by the certification agencies,
who demonstrated the importance of the organiza-
tion's efforts to establish rapport with the Muslim
world and open up new markets.

“I must stress UBABEF's interest in making Brazilian
company is aware of the importance of this market

and of complying with the established rules in order
to export to these regions,” says Ali Saifi. B
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The importance of the Halal market for
Brazil's chicken exports

Brazil is the world’s largest exporter of this protein, and stands out for the
quality and flavor of its products. Production sustainability underpins 45.7%
of business with the Muslim world

The poultry industry is one of the highlights of Bra-
zil's position as one of the world’s leading agricultural
and livestock produce suppliers. Brazil ranks first in
chicken meat exports as well as in beef, coffee, sugar,
orange juice and other products. The country has
achieved this position thanks to investments in re-
search, development and innovation.

The success of Brazilian agribusiness is the result of
the excellence of its agricultural companies, the skills
of its producers, and the commitment of public au-
thorities. Throughout the chicken production chain
there is concern for the sustainability of the product.
This concern has maintained the country’'s leading
position as the world's largest chicken meat exporter,
despite the crisis that has struck important markets.

Foreign sales of Brazilian chicken, according to UBA-

BEF figures, came to 3.917 million tonnes in 2012. MAIN IMPORTERS OF
BRAZILIAN HALAL CHICKEN MEAT (2012)

Volume (tonnes) Countries
628,627 Saudi Arabia
239,198 United Arab Emirates
116,436 Kuwait
105,716 Iraq
186,637 South Africa
119,325 Egypt
67,809 Yemen
55,149 Qatar
55,055 Oman
41,013 Jordan
28,485 Iran

22,520 Turkey
16,120 Bahrain
9,812 EU-27
97,958 Others

1,789,843 Total



BRAZILIAN HALAL CHICKEN
EXPORTS — VOLUME (1,000 TON)
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The Halal-meat-consuming market accounted for
1.8 million tonnes, almost half of what Brazil's poultry
industry shipped overseas.

“These figures show how important Brazilian chicken
is for the food security of these consumers, as well
as how important these exports are for Brazil,” says
UBABEF Markets Director, Ricardo Santin.

The Halal market is concentrated in the Middle East.
This region, the largest importer of Brazilian chicken,
includes the following major purchasers: Saudi Ara-
bia (628,000 tonnes), United Arab Emirates (239,000
tonnes) and Kuwait (116,000 tonnes). Many other
non-Muslim countries purchase produce certified as
Halal quality, such as European Union countries.

“The growth and long-term prospects of trade with
Halal consuming countries, as well as with all coun-
tries with whom we do business, may be attributed
not only to the quality, sanitary status and sustainabil -

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

ity of Brazilian produce, but especially to
our industry’s respect for their demands,
and synergy with local growers and com-
panies,” says Santin.

The opening up of the Halal markets to
Brazilian chicken exporters began in 1976,
when the first consignment was shipped
to Iraq. Ever since then, the Brazilian poul-
try industry has invested heavily, which
has won Brazil recognition throughout
the Muslim world for its excellence in Halal slaughter.
All of UBABEF's associate companies are prepared to
meet this growing demand, coming from approxi-
mately 1.6 billion Muslims, according to a Pew Re-
search Center study.

Brazilian chicken is present in over 150 countries
thanks to its sustainability, which is assured by an
abundance of natural resources, the availability of
grains, a high sanitary status, the flexibility and variety
of markets, and constant investment in technology.
The partnership between agribusiness companies and
growers in the integrated system is also a key factor in
the development and quality of Brazil's poultry indus-
try. "All of this makes Brazil's poultry industry one of
the world’s most advanced,” says Santin.

Other noteworthy points explaining the success of
Brazilian Halal chicken exports include very strin-
gent hygiene practices among slaughterhouses, with

TODAY ALL OF UBABEF’'S
ASSOCIATE COMPANIES ARE
PREPARED TO MEET THE
GROWING DEMAND FROM THE
HALAL MARKET



-

THE HALAL MARKET IS
CONCENTRATED IN THE
MIDDLE EAST, BUT CONSUMERS
IN NON-MUSLIM COUNTRIES
ALSO CHOOSE BRAZILIAN
HALAL CHICKEN

the adoption of Hazard Analysis and Critical Control
Point (HACCP) programs and other Quality Assurance
self-control programs as recommended by Codex
Alimentarius, the FAO agency responsible for creat-
ing food hygiene and safety rules. Constant surveil-
lance also guarantees that Brazil's chicken is free of
hormones, the use of which is expressly forbidden by
the Ministry of Agriculture, Livestock and Food Sup-
ply, which inspects the industry through the National
Plan for the Control of Residues and Contaminants
(Plano Nacional de Controle de Residuos e Con-
taminantes—PNCRC), which
makes sure all types of ana-
bolic substance are absent
from poultry.

Chicken is one of Muslim
cuisine’s most appreciated
meats. Brazil is able to meet
the demands of these con-
sumers. Ariel Mendes, UBA-
BEF Technical and Scientific
Director, affirms that Bra-
zil's well-deserved place of
honor in Halal chicken pro-
duction is the result of best
practices adopted through-
out the poultry chain. “The
birds are given corn- and
soy-based feed that is 100%
natural and free of the impu-

'i'. IBRAZILIAN CHIUI 15

rities listed in Islamic Law; they are slaughtered within
specific weight standards, and artificial products are
not used,” he explains.

Likewise Santin points out the partnership with Apex-
Brasil, the Brazilian Trade and Investment Promotion
Agency, alongside whom UBABEF has participated
in trade promotion activities in the most important
international trade fairs. “One of the most important
actions has been the participation of UBABEF and its
members in Gulfood Dubai, United Arab Emirates.
This event is an excellent
showecase for the quality, san-
itary status and sustainability
of Brazil's poultry industry,
as well as being an impor-
tant space for doing business
and networking with possible
customers,” says Santin.

The results of companies’
investments and the strict
compliance, respect and se-
riousness of Brazilian Ha-
lal production, allied to the
quality and flavor of Brazil-
ian chicken and its competi-
tive prices, have led to the
great trust and credibility with
which Muslim consumers see
Brazil's produce. B
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> INTERVIEW

The Muslim world,
an expanding market

Michel Alaby, Director-General and Secretary General of the Arab-Brazil

Chamber of Commerce, gives us a profile of chicken exports to Muslim

markets. He highlights the excellent quality and sanitary status of Brazilian

chicken and the professionalism of the country’s poultry industry, exporting

1.8 million tonnes to the Middle East, the largest importing market for Brazilian

chicken, in 2012. The Arab-Brazil Chamber of Commerce works to enhance

economic exchanges between Arab countries and Brazil.

Brazilian Poultry Magazine — To what do you attri-
bute acceptance of Brazilian chicken by a range of
Muslim markets, given that Brazil is the largest ex-
porter to the Middle East?

Michel Alaby - It took a long time for Brazil to be-
come the world’s largest Halal chicken exporter. The
country’s product is acknowledged in the Muslim
market today not only for its excellent health and
quality standards, but also because Brazilian agribusi-
ness companies are prepared to meet the demands
of Arab consumers. In Arab countries, foods must be
prepared within the Islamic precepts of Halal produc-

14 > BRAZILIAN POULTRY MAGAZINE 2013

tion, and Brazil has a long tradition in this process,
as well as some other characteristics. The Arab con-
sumer prefers grillers, which are lighter, slaughtered
younger at an average weight of 1 kg, to be con-
sumed without leftovers to be kept in the refrigerator,
and will always be sold in transparent packaging.

What was the process by which Brazil adapted it-
self and became the largest chicken exporter to the
Middle East?

It began with two large Halal certification bodies that
were approved by ministries for religious affairs in the



Middle East as well as by consumer protection agen-
cies in the states and municipalities of Brazil, namely
the Federation of Muslim Entities of Brazil (FAMBRAS)
and the Latin American Center for Dissemination of
Islam (CDIAL), which began to guide the process
leading to Halal slaughter in Brazil. There are also
other certification agencies for other Muslim coun-
tries, such as Islamic Inspection Services (SILLHALAL)
in the state of Santa Catarina, and the Sdo Paulo Is-
lamic Center, which are also eligible for Halal in cer-
tain Muslim countries. The slaughterhouses adapted
seamlessly to meet the needs of an expanding mar-
ket. The process of adaptation first obliged them to
create a separate, exclusive area for Halal slaughter,
facing Mecca. They have had to comply with religious
demands and meet hygiene and sanitary standards,
including personal hygiene, as well as standards con-
cerning uniforms, equipment, and food processing
standards. Today most Brazilian agribusiness compa-
nies are certified for Halal slaughter. All have a stan-
dard of excellence, and offer safety throughout the
process.

What is the importance of the partnership between
Brazilian poultry growers and exporters, and the
Arab market?

It is important because the Brazilian poultry industry
can thus offer consumers what is acknowledged to
be a top-quality, hygienic and healthy product. This
partnership is based on trust in the work carried out
by the entire Brazilian poultry industry, along with
the Ministry of Agriculture, Livestock and Food Sup-
ply (MAPA), which is approved by the governments of
these countries.

How do you see Brazilian chicken exports to these
markets? What are the prospects?

The trend is toward an increase, particularly ow-
ing to competitive pricing, even though the cost
of inputs is rising. | believe that 2013 will be a very
prosperous year for Brazilian chicken and chicken
by-product exports to Arab countries. We expect
growth of 10%-15% in exports to the Middle Eastern
market. The world Muslim population is estimated
today at between 1.6 billion and 1.9 billion inhabit-
ants (accounting for approximately 25% of the world
population), while the birth rate is higher than that

of other religions. Per capita chicken consumption
is high: as much as 72 kg/year/person in Kuwait and
61 kg in the United Arab Emirates, for example. There
are challenges to be overcome if the Islamic mar-
ket is to grow further, with the prospect of including
Malaysia and Indonesia among importers of Brazilian
chicken, although these are hard markets to break
into since they are raising barriers to protect their
own markets, because they themselves are chicken
producers. Opening up the Sudan market, one of the
most densely populated Arab countries, with approx-
imately 40 million inhabitants, would also be impor-
tant for Brazilian exports. Brazil has been the world'’s
largest poultry exporter since 2004, and the second
largest producer, and has ample capacity to supply
these markets.

How many countries make up this market today,
and what are the main countries?

The Muslim market is immense. There are 55 coun-
tries (according to the World Islamic Organization),
but there are consumers in many other countries
who prefer to eat Halal certified produce. According
to the U.S. Pew Research Center, 38 million Muslims
live in Europe, and four million in the Americas. Chi-
na can be mentioned as a large market since 5% of
its population is Muslim. Japan and South Africa are
other large markets.

Do you think that the Brazilian poultry industry is
prepared to meet this ever-growing market?

| must praise the ceaseless work of the Brazilian
Poultry Association (UBABEF), which strengthens the
image of Brazilian chicken in Arab countries, high-
lighting the recognition of this meat for its excellent
quality, health and sustainability. Brazil's actions in
the Arabian Gulf in terms of meat products are sig-
nificant. BRF, for example, has purchased 49% of its
main distributor in the Arab Emirates and is building
a processing plant there. There are challenges to be
met. | can see there is a demand for the import of
more processed chicken as cuts and byproducts. It
would also be important to tear down some techni-
cal barriers in important markets such as Irag and Su-
dan, while working to sell directly to Iraqgi Kurdistan,
rather than through the intermediation of Kuwait,
Turkey and Iran. &
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THE ASSOCIATION

The Brazilian Poultry Union (UBA-
BEF) was set up in 2010, as a fusion
of the former Brazilian Poultry
Union (UBA) and Brazilian Chicken
Producers and Exporters Asso-
ciation (ABEF), in order to boost
poultry production, expanding the
presence of meat, eggs and other
poultry products in international
trade, guaranteeing quality, health
and sustainability.

It is the largest entity in the Brazi-
lian poultry industry, with 122 as-
sociates, and its exporting mem-
ber companies account for 97%
of Brazilian poultry meat and egg
exports.

UBABEF also promotes the indus-
try internationally by means of the
Brazilian Chicken and Brazilian
Egg brands at international trade
fairs, and in institutional publica-
tions, as well as through techni-
cal debates with the Ministry of
Agriculture, Livestock and Food
Supply; it also promotes SIAV, the
International Poultry Fair.

UBABEF represents an industry
that employs 3.5 million workers
in terms of direct and indirect
jobs; it is an industry with decades
of commitment and investment by
Brazilian agribusiness companies
to improve their production and
trading performances. Its work
helps make Brazil more competi-

tive, placing the country on a le-

vel where it competes in over 150
markets worldwide.

UBABEF's efforts, in partnership with
all players in the industry, bear wit-
ness to sustainable production that
is safe from a sanitary point of view,
supporting Brazil as the world's lar-
gest exporter and second-largest
chicken meat producer.
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Frinal
Tasty like family recipe
www.bigfrango.com.br www.frinal.com.br
‘ brf Gioboaves
www.brasilfoods.com www.globoaves.com.br
www.ceuazul.ind.br www.jbs.com.br
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Copacol
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www.pifpaf.com.br

DUCK MEAT EXPORTING COMPANY
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(GERMANIA]
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EGG EXPORTING
COMPANIES
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QY

o9t il Lt X puessls
&iul &> 2010 ple (UBABEF)
o>l s.S):‘-'M sload (yu :&! oL
Aulyjlpdl dimadly (UBA) ksl ol
93 (ABEF) Q—?Jg:.” ‘”5):\..4.09 g_\.L..l
o el s Sl ags daga
bl 7y 8alsjg rlgadl Fl!
QngAJI .;n‘—*p.i.i.og '09_».J."9 Q’A_r,Jl J_'.'_Q
oless g0 dullall 3lgw¥l b 55¥)
o0 oMy piiall dylell 3393
aiglaiawl g Al sl

u_:.‘_»' A.J.D’).v Q_»Jg: 4.\.\.\.;.\:9.&) )..S’ u.bg
olS, ) of Lale Joune 122 guns
O 97% o< 4.'99.\.\4.” g.m d_jn.u.U
pod om0 dallrdl wlyalall o]

o )A.n.n.' T ’9 Q_?Jg.\."

higie Lo dail Loyl pgds LS
dadel juyeily gyl dlle

! Eoall) dblydf dyylos)
,.L.;l,.}.ll oasdl)g (BRAZILLIAN CHICKEN
" eulais s oo (BRASILLIAN EGG
Al D310 olygdaill ] g plel
el bylje go duids wliblas sdcy
LA 7gyidly (g-aidly duslgad] B9yl
orlgadl il dullell Al Il b

50 ool ik Ll aL5X1 g
ot Jole pgule 3,5 anh Josy glind
ooy Byl julg 8yl caslingll

I3y Jaell o s e sL8¥0 i fyls
olebiadl @lS,b b o HloiiuwXlg
EENES) (PP { UV - N 5 PO - SO 5 |
dgho diulagll oia yied 5)laally
Qoo Be ML At SLil) 8yadll e
NENCIUVERRESIN [URRN U F Teetl
ledl o6 Ggw 150 o ,2ST )

20 ASTL Lol [ygs 55 ¥ fia 35
b eLaall s 8 pelolell gic>
gl 1igd dlLell Bagd e LoLadl
Ao plowng dyylyeinnXl cos (10
Jsilreld rany g ablon, e il
o b LElLe J5¥1 S, b Lgila,
LY S o L 58,1y sl

BRAZILIAN POULTRY MAGAZINE 2013 < 16



Gl plaly I glaall 1is olyslo gé gBeall (g .dusyedl
aae O Al wlpadsll pdsg 15% 1 10% dwiy JaswgX|
Joley Lo ) desssi Jlle 1,9 5 1,6 o 9 elledl b (realunll
o wha¥edl A ooy G (quI_le QlNS_m sace 3o 25%
pold 2pall SPlgim| Jieo yinig .55 ¥l gLl oo Lgidliio
oblal) L o5 &S 72 ) Juay du> (Lediie gloal
wlad JUU o e SSlloXl pbolaoell &S 61y e <l
o gyl Sy gl Gudsil Lggale of s ¥ ByuS
ot Loy Lylle gholy wledeall go drodaw¥l Godull
oda Josi dygrio o @yl dulyl il pold 839l Joud!
Lgilntio dila> Jol oo slpiaw¥l Lo 392 Lgunyal §lgsw¥l
) gy duilagandl Goandl Flizd) dulSal zo lis .duibgll
JYCES RUNESICINE PN BRI URTL I SIS (PR JOVS (9 S
OLSul sae Goos o dusyell S ST o Basly olagad]
asd¥ Jhadl jian dews gebe 40 I sy il
LI S, Jiky 2004 dia glaadl penld SALedl jyauaslf
clrls s 5ynS Aiali] byady ghowy ¥ dos oo

Blgw¥ oin

Joadl o (09 Llls Gosiall oia Lglasis L3l plaldl o Lo
§ Lgub dyaas, ]l

cows) o1y 55 1) huas e wly Gow oo Aadw¥] Gonudl
Glol oo eSlgruno s &1 LeS (oMl ;45lf dotaia
soinig olawlell 0igy cilniia po lgiss of fg,Lis-) Sy Bac
38 srgy SloM g1 3550 coisy - Gaaaill o goill fin
Ay o¥I B)LaTN S pgle Ay Ligyel 6 po-tiirey elaso pgulo
ol S S s Gl divall Gedl S5 5o s ¥ LoS
Blowl Jlin aif LeS pralall o @ LgslSw sace 5o 5%
Ledydl Ggirg GLLILS 5yl 8yuaS

e 90 SLilrdl galoadl glad ol @S> ggadies Jo
ol Al aguis Lol Gewdl oldb dndid slasi)
e

SBY 4y pgdy s Jandl pasé o somw Lieany¥ daiadl
&LST oppes s go (UBABEF) garlgadl il Ll
sgundl adarliniy duyell olaldl 3 dulylpdl ploadl ped
Fha deas ) disally duiliel dewdll g5 paill Iis Lo
¥ Sy el mdd S Lgilaiiheag dulyl ] pg ]
coedy ad (BR FoOds) byl duilisll dS, &l 3 ,iedg
o9 Baill dyyell wllo¥l Lo Lgd il 5ol go ade
Gyies 5wy ail ¥ ddlee daso gopiie LIl> 34
bl 3 LY e LeS .lgigaleo Lide wlbid ollia 450
v jolb spopadl ooy alajy Bgaw glradl pod iauas Lo
oo JS Al gladl eia Joso diloc guni Sl Slgeadl
by S Al bl jpaaddl Sle guodillly olagadly 32l
lrly LS9 cae S o sllaswgs 59,40 g9 3]

15 > BRAZILIAN POULTRY MAGAZINE 2013

BSLa3l JU1 1ie o bagbs £l Lgasd Jlrally JSLAT pyonll
1o Ll ks ys] ¥l b Lguoliaisly Layias]
diis ded oy (Griller gliidr) pleadl pod g0 dosll
&S 1 1 aiyy oy . ySud by 0 porall puiy G
JolS U aSigial oo acloy lin ghiwg JS,
Sy 13y AsMS 6 Lgeing eisy dio Lilay sliy ngsy

Al J3idl o Lglaly sl 5o s3d) goyiell fia fay oy S
$lawg¥l §rdudl b rloadl pesl] iuad ,oS]

i pudle Pl il plas, Sle Joadl go lis Ty
Ly Jaswg¥l il o6 duisadl gosdidl @iylig Jud o Lagn
Al whald) go bLSXL cligiull dile> w¥LSy Jid o
3Srag (FAMBRAS) Jujlpdl o6 drodw¥! cluw sl 53
oia cdacl (CDIAL) &Ml LSyl 8 deadwX! bocall
o P il dilasy fadly Lgilgarss deaine wlolaill
Slalgb il dldge duili wlgs Loyl asgy 4l LaS . Jujl,ll
Ll wloas Jia sps) dadlw| glald M3 Goansll
Lol dy¥g 6 Layaog (SILL HALLAL) Jujlysdl 6 deodas¥l
Gratll dalgh guic pars,ill Lgosd Lo g Llls
oxlesdl pniio IS5 sdg AradwXl olaldl paey b S
¥ olS G g5l 0dgd Bayliall olddadl go pulas JSiuy
lisg S zudll dulac gly>X duninsia dalaio sl oo o
Logyill sl U3 aanty ol Lo A5 0)aun0 ,ld Lo o
Aol bogysd Guddy dmwlill oiiell plasiwly duiyadl
plasaawXl als @lga¥l go lslail Lgule yleill disall
rleo Gudaty dowlidl olpgaadly ofielly 9..4_5._\34.”
deehpll alebuall dudle padl 3ikdy LSIiell guadll
Bagdl Adle yuleo i Lgileha] 8 Guauadll lia dulylydl
coMolelf o oy g J4S5 Lo el

o9l 5yiumny piio g AS|idl diesl SB ol o
Tyl §lgawXly byl dl

ooy bl galesdl glhad i o> o dica¥l b
byleiag ?_:;..49 8294l o ddle doyo Sle miio cllgiuel
sl Josl goiy daill e ASIbdl ais 3S5,5 LS Laule
20 i Al L &byl algadl wileliag 45LS 4y gllauas
Jid oo Lgde 3810l (ugailly duslgad) 3g)idly del)ll 3,159
Joadl ois cilogS>

olaldl Al zlaadl pod o Ayl ) clpaliadl Hgaids oS

gALET o Lag Sdu,nll
lplall bl dnlas 6 Suad g duley) oledesdl §
s i) g0 el dfuadliad] LX) o duolsy
30 Lole oSy g 2013 pledl 3l sdicly .cilesbull
Glow¥l b atlatiioy SLjldl gleadl Gead Aol



sl ol

Gl I gl Pg_'!- olyple o id B-JE B g_.J_v- Joliin duyell do,20) PLL” sl

-

Fisy dumall doslill o oty gl 1is dag> Lo LIS oo sgundl baluw oMl

i Ll gLl Lgy Loy il ABga )l Aiiglly gyl 1igd dullell Aliell dauall
2yl Gomanll s yuzey dus b wng¥l 3, il ) @l pslad Jlayf ore pgull Jogsull yolgalf

1.8 aiaud Lo 2012 ple Gousdl lin wilyyidea

cbly frs Ayl gloall pold 4o S¥

Agye Tl Il oo slnidl Jobeadl g Lo Josdl danbpll odo plgo oo - ¥gs ooulo

IR palaadl ped jpauad b Lille J3¥1 55,40 Jdast I
D 5o badd Gyel ¥ dullpdl zloadl pod wilasid 3 LS
o0 AST o ALedawXl GlgawX b diminll Lgiadlivg Lgisg>
o2l gl sldb A i) 4ol dyjegr e pgd oLl
,L_gg o drodaw¥l @ilbl Blefro g olalil ois ad

@Spns ggeiil Blo Il = dbyledl palgsdl Al
lo¥l oo dlyledl gleadl pod Sle gasledl JLEXI 1is
el b Jo¥1 35S Juld) Sy s A4l At

) Slawg ¥l §midl I gl fia
alog i eb Lib ol afls = oals sl

BRAZILIAN POULTRY MAGAZINE 2013 < 14



=.
h

dbs s o gluiaddl g3 Gl pugeidly dulad
oc alggadl (PNCRC) wligllly wlald) duald dulg
ool b dbaiiiie slge Ayl serg pac pless

(¥l glall o5 6 Lalasiaawl iS¥ glosdl @d yuief

Ladgy .opeSlgiull ¢¥50 wldb dudsl dasiie Jujledl o
il L ledl S dpelell duasll ae 4y greo W
ol dBgoyll LU Jo . pwaien Juuyl sl glaadl
b addl gld P rleadl glol S8 Juiled Lgals
Tlol ASed JolS b bagnl] ,L..a.l! pLall I sg2y ells
goiall calelly rloadl diies 235 " 3ULE laly .yl
ilgidl g ddlsg dpmnb 100% Lgwadly 5,31 (o
83340 yil2o (poud d>guiog (~MawXl adlll S8 5,953l

Cdreluall slaaill plasaaw! o dullsg gjel

A1l Lo sgadl Il gl o il Joal Lidgg
Apex-) a..l.._,l,...ll wl)loitw¥ly wlplall zugys dlSy go
olblic §a> gleadl giual Lyl s%1 Sl Bra5|l
AS)Livo Lgeal po olSy .l b pa)lell ol 8 4yl
apsd uS,adinlly (UBABEF) gloadl pail SLjld!l 53X
Ol LeS ol duyell S)lo¥l 6 s sgdls pny20
dolaiiwly dovng dag> poye]d Bilie dgaly dylic g Gadl fis
wlidnll dal3¥ plo Jlno LgigS o d9dle dalijlydl yalgadl

otleid 5Ll 2o w¥las¥ly

dolpally olS,ddl Lgiads> Lol ofleiiwXl gols of
dalloia Lyl PO @l gLl o dyadly plyis¥lg
oylessly SLjlrdl gloadl @oll gl GIAll g 8393 2o
s alilgll dublawnlly daill gls J) @il dvaslisll

el peSlgs sl

13 > BRAZILIAN POULTRY MAGAZINE

oo I Ggall 55,5
QSJQ .Ia_\»g‘X’ é)_\:u."
u’AJ.' L,J ugS.Lg.-_m.o SJls
Loasl fg)lis ! duadas] jue

sl ol gl
8agd) 0 gy Goodl

gl Aol L] 3Ll ju3 5] bl dls
adlll e M gleadl el Adyiydl @lyalall
A JdE mabipg pdbadl S8 ddlaidl e dao)laldl
dossiune 5,5 ol Liagly doydl @Sl bolas agaly
AT jarawadl dfs Lgy cuogl L3l Bagdl Byls| b
LAl sclyd apasn AGlSU alill i)l g
s Bpatanll disadl LN o) AS138T1 dodlauly
gHly wbisa,gll oo s 9o Glsldl gl ol Laay
Bl g deh3ll Bylis Jud oo Iras Lgalasiuwl g




2000

1500

1000

500

o0 Ayl il

(21 000) @il = ML zlosdl o i

1,757 1,754 1,790

1,669

1,098 1,092
7

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

el ol ldl ooy sl plol M Goundl rliasl olS o
ik Jol bl @ Losie 1976 diw Tay b gloodl
o>loadl delio gl ol gl clls diag .3lesdl I
eSS Lgales 3l wlleiiwXl go agasll Ll
Sloss Jlro o4 Lajies] oMl @llell sal [[WRTIN
of dlasML padl g UM zoddl g drodawXl Ayl
gl syial SLjldl sl3X¥1 6 slac¥) SlS, Sl pros
o2 a2y Lagy slap5 a0l wldlall dods) sjals UBABEF
dwlysd Lady eluo jhle 1,6 oo poudl Jolss il

S g S50

AST b pgadl gy lilrdl Zheadl b prail apadl S5
anilas 5,iSy sl dolaiwl L) sy liig 1oLy 150 o
oo dbgapdl &ilSlly cgudly dewudall 5ylell 5,8 Jie
S lediawXl e s Glow¥l b gigiilly dig,lly dsliall
Jloe¥® 5o AS181 ol pesgly LrgdoiSall 6 bratl
Jolgall i Lo go JolSio plisi b geniilly deel,ll
s JSs . Juledl b gLaGTl fia Bagag j3bar) dewl ¥l

oLl 6 Tghas ST ALl palgaldl dusys Sy

o @Al gleadl jaias dos oo Llle 8)laall
cadlell Glgw¥) Sy cdnc L3l doj¥

o oo dalyyld) day B cilendl e gl a3
Alrdl SB¥ ye Bplo wblad by gleadl
3917 aiess Lo (UBABEF) gleadl il
Goudl duas cilS 9 2012 ple 4 pb psle
ob perle 1,8 gaodl i o JUI) ASMgiawXI
Llyledl orleadl deaS chuas Loyds Joley Lo

o3 olaly Il Lgids & 1l

Tl gaal Ll sB¥1 6 Glgw¥l 95 ja0 4S5 g

dadl sa0 s plﬁle 0ia ol cpilaw 9Ly, sl (UBABEF)

eSlgiunall il ole¥l redes Al g Aylrdl loadl @t
il sl el poladl ois dvaal 59 il LoS

S BB Gew oo oS @l of AL pad g
ASYI pme Sl dalailf ads b g JaswgXl §00f 4
Loyall ASUoll apaaat o Ljlpdl gloadl @l falpiwl
628) Ll rdl geidl 1igd dpyadll Joadl daild dysgenll
oo i 239) dasall duyell ofle¥l Lgsls (o wali
obandy pe popdSIl lis o (pb atl 116) cug<Il @
sl mgelsl pac po il P olasill giwl

.g.w”‘Xl B2 Jos S (X!

Slaaill bags> Il ddlsl ail gl sawdl Cauny
Jundll pls lgiolaiuwly desaall Lgiodawy dulyl
Josdl po dollall dylea)l wlidell dyfreiwly 9é
oAl 292y Glew¥ o Loyt 9 S laiicll ASigiwll
Tlo¥l go glhaall JolSSy Geaudl wldlhio go wanSsll

Al wlelbially

;L.A.C;X' Ql_m_\.ug.l' &3-0}

il il LB X s
dlago (UBABEF) yalgall

L

BRAZILIAN POULTRY MAGAZINE 2013 < 12



st

4.;_\.\:.\.".' JM’ @9_\.\4." AA-O-M

L399 Lgiloniin Bl s dus ittt (gl oruyauall ;ST o ol juinS
soMwX! @llell go dyylonill Jloe¥l 0 % 45,7 A Lgrlisl dalai ouind

g Sl uLcLb.aJl sl oo oaleadl dclin glod ey
A—A—C'))—" olsaioll ‘4.'_)94 AS¥I Jgadl oo ot eyl
Llle Ldg¥1 &yl 0L J5% cos @llall ) duifoad §
SSowlly odly padl @dy gloadl @d pawms dus 3o
Eob oo cuiSé adg olenill po Loy JLES,dl jrwcy
9 ol oo o iSU jleiiwXl Jundy sl lia

B e LI ST

Freild ot g Ayl i duely3ll dyylosdl Jlee¥) gL o
cMaglly lilSoMy ducl,l deliuall glnd ada> il
lio yglaty dlgadl aliall ) dblas] pentill Lgy y550 I
Alaladl 8 o gop> Jlis g .plgdl sslazdXl JLE
¥l Jlao b dolaiuw¥l §uad Lo LgloST 4l
dipe sl Juild) ddadlono 4 4 ol ploiaX] fio

u' aL.a.” «_'Lgag ‘q.m'

(2012) J)U-! Tl o o byl !

(o) et N
628,627 dpgendl duyell AS1oll
239,198 Basill dyyell el LoX
116,436 gl
105,716 Syt
186,637 Aagid! Ldy sl
119,325 an

67,809 ol
55,149 N
55,055 olel
41,013 o0 ¥l
28,485 olx
22,520 LS,
16,120 ]l

9,812 27 = i9:6%1 53%1 Jgs
97,958 s Jg

1,789,843 £5adl




Goull pols oLl parass yga dodll lledl lia
Slnaill cllgiws Glowl sgg I ol cally LeS " U3
M) il LgigS o eyl Ao S

pe bylie ga Al Shplall po &L getim ol
ilago pdbadly whsldl oSJs "My ol JolSIl zloadl
09 JolS gl e B)le o9 Lojglidl (o wbildadl dypdsd
565 Azl alrsll pandl @olll Loly aly go lae
Ll lSidl ol Lele = 5,f50 wliaSle oo wuSya

3ixdy Trals caiall a3 comesnl

LB 4y pedy g3l Jesll g
UBABEF zlesdl g5l Ll
dsally 8agd) e Bladl gl pe
dlyjldl paloadl gliad dolasawly
Ball slgd! JD g 4 yied
Laygas cipuc g_LUg JUE @lalgid
wylazll dsgll ods gls] deaal e
Glo] gdy oMa¥l @llell 2o k

R XWRES

_—

oo L heall Sle Gl
dtgll odo pleis] ,SIL jad
SlSyall ool soiao 28, 4
lis gonge drasl Jo> dubylyll
oo wbdbill gre> dulig Gosadl

Cgbldl ode I pauasll g

Bydls b LSS cemng

Logyiull GudB Lgliglol
Gossnll duils] dapdUf
B Y

D193 (gl

Bl clgdl Slie J8 ge delll Bls wySiy LeS
plias Lajydgy Ll Bjliodl wload! Jundy JMI olslgdul
igdl g (SIF) dplsX) ddldl dnbal &)Yl cleglell
vl ple Linll doled) olonill dig> golas
oe Bgdcy . SNgiwdl Gel] releiSilly owall
ol Al el @haldly pdladl b dyldl Jlee¥! plos
doild! Jadinws JMES cilslgid 8all wlgd) Lgla<s
dosld dwlogling diing Ao 298¢ dpadiano iyl
olaiill Bigr e aguis Sl dedw] olaly die oo

FWRIR]

09-Slgiand) a>fgiy .d=awlg Eg..m I wloiill §gsw pied
ghrall e oX1 ady @ Iledl sl prox 6 geoladl
sl whplo plin wSasll oS ¥ " 17 Jla” J glall

BRAZILIAN POULTRY MAGAZINE 2013 < 10

l .



oLl o 3uyb cilegadl 5ot aogy’ [ il | et HLETg
(g¥l uadl slale ) ddLoXly oedyinlly eadlrlly
oo P il ddee S5 ppleny il pabell o
b JMES hlgdd 87a wlgdl Jud oo goadleis
o dllasdl pogd @B S Aulylpdl Josdl owiled )
st roasine Igig < ol @gilSals puad adl by il
dols gylay jlic eglblis o¥ Lgad polasy ull AS, )
Lo By0tuno Byguay @udilly piuiadll ) s ol com
dlojo ;o dclinally dehdl Jlao 4 doledl oluwdll
DM plelall fio geabell ¢¥5¢) duwldl bl dnlsl

Leogs 83Lall dold¥ oLl

el plin W Sasll (<o ¥
oLl @ILell in b rleall
wels oLl paasa g9y
"M Ggmanld

ol e

O > BRAZILIAN POULTRY MAGAZINE 2013

cdgdl S0 Lgd Haad S Godl pudi ] wlalad
ol

0 gl Jujlpdl M slon] 90 1,381 ol ed I gl
ol JMES olalgind 550l cilgdl led " M) b dlasll
Ba>go Byals coly Sailly “gorill b 83adl yulell fguSley
dloc ayme po piSy ST 9o P ¥ dilosll delaiag

(i amngl Lo lia gl

Giiatll 8,50) pady Giusgys ped sl Loyl zas a4l
ol JUy dilledl llwll Joe SIL 3> (drodawXl
D plas bogysds dleld JolSIL [ganSs & wlS, il
S Gl Al Yol o @lledl b dagdf plewng
dnls) Loags S Jass SlSpd poudl avgn " JU quill
D Shlguid 50l wlgdl Lgizsg Il wliwlell
Log il Jo¥I Lgegybin o 3)9 LoS 5Se iy gl 9
@ Cro Lo 1is (JUE el dnlsl Lgy plal¥l wgllall

gl ]

Joslly Lasl 3 Juloadl o orlandl gliad oo JNLI 532 o
Ailosdl oda 8 pelory (il paiso b 4y pody s3I
canbigill e Adghandl JMES wilslgaid Bjandll wlgdl
Erend poidl L) dyjgpadl oldlasll e (gioun
lgogdng DI 3 igils @grng 505y ol g wgelino
D ol plias dd,el pujas laisSay . oMl adsll
@iy (HCPs) 31 mmill dulee o dolgll Llaill

B 595 Uty Jub g0 dy S e mgelins




S plall sl awall le sl 4y gho U Ladgg
CDIAL) 4wt Sl o dodiw¥l Bocndl du
o>loadl glhaal duel)yll olelualdl 4:sT of (HALAL
Juldl sals " AeMaw¥l el Anls Sl bl o
silly Sl Lgalu¥ s M il plias  Juasl
ByusS Byes wlasS) Lle scluw
Aol gl pigll sad
ablgsd  Fja—all  wlgal
adl. pllueld dosidly of JMII
WSl ) olS,dd e
iow 31 M dayball oigy
liSay .baulll wldall dodsl
rey Ay podi gl Jordl (Le
el aldaill 2o ;leddl
aadl 0057 Lo fin “Lgy plad¥)

PN |

UI3Sy sl ) gloadl Bag> of
o osSlgindl cdlao Al
o Lady ¥l 3Ll
A Sliaall sasl o g3
@l yiae pST Julpdl Jod
RRIT P YR NE TP N |
Jro dlin sagy (bl @urds
> dlylmdl doMadl jupedd
> Baljg Basas Glgwl puial

CUASy Lyl CL}A." dag> 0!
o orSlg il Ll dpls
el 5o o Jawg¥l Gl
siaae ST il Jo 2

W st o0
Ll aao

wlay Gl duloell b 8ynS sdlany Jujldl giessy LeS
Llldl dizod) Slas] sy oy cobuzowll il 9
Jluw,l & 228 1970 ple (ABEF) zlsadi ‘55):\..4.09 B
polly Jawg¥l 3,8l I gloadl @3 oo dulyjly duda Jof
$onmal Ll SB¥1 sat Al SlS,padl gos plé

M ol gl > X dlaje naei UBABEF gleall

dopadl Arli¥) ahogam jlic Syl M zlesdl o
oo JS8y pasag o le¥l
dchll 8l JB oo als U
A ALSEL ugeilly bledly
ol gl plin oloogl!
gield dirglendl doMaly
lldl SBXT S o Aol
UBABEF zlssdl sial
i%s mig LeS  plidl 1igs
8,3l o goimall alelly plaadl

Liguadly

whlgss ole Joadl J=l g
bpielly Llle Lgy coypaell JM3
Souadll ddlll gowny HLeeS
Ao ¥l Goudl b ciliiel)
BasS ol Sl e cos
oty gl P pand
alehadl axdl Lol gudasll
olSI o] oo Gasllg EPNTNY
olodesll  dnlsl opad 2

Ml 4ddll o Blazudll

BRAZILIAN POULTRY MAGAZINE 2013 < 8



I ilalgisd 8l ilgd

3pbis b dalpally plpadXlg sodlasIly ayasll

dolaiawXly dsally brgdl e @lall Flu¥l ;b 5LieX! e a555 P cilalgi) 50 cilgd)

R

e
..
!
.

doyladl 41800 guass cosol b ALl sigy dalesl
Joldl

Goral Ll S uly s ¢Samisniyd Fho abg
oo egiliiabl of " saall fis 6 UBABEF zLradi
dadlgie diloe pulal le Tars niid oeSigiumw ogil
Sy JLBXT 5l ad I gLi¥l b dodawXl deypiull go
o9 il glesdl Sle SoMwX) @llell Jub g0 juS
s ol o Jrondl iy plalidl oo aapll I Juas ol s
wblgid sjall wlgdly ollowd! ey Ao guseizo

S lniie g il S

7 > BRAZILIAN POULTRY MAGAZINE 2013

o0 -nl:mhps DE FM{..()-M

N WINGS

delppll drclindl clunwdldl gy pods Sl ol )Lediwl o
el b 2 Al Rld) edis G o] iliaaX
polll 638 g L) LSLo¥Ly dolyunll 0igé . oaloald JULI
eLud¥l o2&l Godl Jia cules ad disall Lgiodug
A gl  d g dlildl wlpball Glawd¥l cal as
) 2012 ple Lk goute 1,8 sl

ez o9 JLEI 1is 4 Joes o)l wlS)idl oy LeS
a8 U ahlgd Lo Jeasly alpill ol fis d sl
olladll go dirli¥l lgiedail oSl Lgllgal opcitwl
pLSSYI 0¥ cllsg pralanll 5eSUgsuell A, dlatlg duiyall



525 ogrlgadl il ALldl ST Ao il peunis 9
s oed) L Joud dwloglindl wliedl go wilédell
B 5 praeiell Gt slhawll go Lo g uloidl
il paiall Ba9nadl Gleaw¥l §lai gewgs Ay
Q8o sl o ABXI Lgy ple L3Il (55 ¥1 dolgdl BysLell o
Sl yletiaw¥l g whpball gugyd dulyyldl LS go 4SI1d
o< )l gyl dilac jupes dewy (APEX BRASIL)
oslell el b AS)LAd gub

Joldl 8 ailasds g gloadl @d glof of AasML padi g
clllaie by oS Aoyl olingll Job o 830 yulell gy
codlwl dos o Lo ¥ dolys ,2S¥ daj05adl Glow¥l
At ol iunll g toalidl als U ol of 5ypdasll guladill

JE s e S poidl pliaiS dyae¥l rluX

dplarllclie Il g 299 o avaell ST s GloallIia o4
el gl A1, Joudl 15 s AL,

ahle¥l) o ssaly’ S Aol dnlilly o gl 13 Bagr Lo Ayl
— ol Jlw g L (Basall duyetl e dnidnaat o)l oulas sllal plé s ad
— Legil" 5 (Lus,s) " SIAL PARIS g gl o3 Ll o posleall Lgllisol o aSTill dulyjly clibiia
(Lsuy) " ANUGA St 8 aslasies olals o dasld 390y ol LoS .dusall
ad ;_._,l_v_ll i Eouns o 2SI dyadds oyl drod
saaas glad oagdn il goill of RS poudl 5 duisadl Doguill il pasdl
daSedl jlad o g0 Lijldl prlaadl ligll Jud oo Bacine dulyjldl pdlall glasa compsl
as,_.:..n Jud o a_..,,Lq.u Bl o oS dan ]l RNTA (N TV I
30 Al il wdsyl Sl g il @Ig..le wldlaie
Cl.»;.ll il s oo Ldle 8l 2SN B yg il Bylaall daipo el it 50 0l e s
glo¥l e gladl oleicl Jundy 23X ub gl @i et dos 3o L..ILL
ezl el o Byraiua g Jin o rlgadl il Ll

debio glhad lé asudi cudgll 8 o
dnlid pls slasiawl le oleal

9 ‘(JHJB‘ Mozl UJ! Qb)LA." Q> B:Lp_}.'
degSdl oy oy Basas> Glg—wl YAl
o Lgilin 5 Lgilhy S o dnls

9 duaiill 80599 g0l 9 duilgud 8g,ill g dclypdl )9S Aluall
AL L8l 8159 ¢ dua L3 8)lonidl g delivall

oo cllgiuall ounil dolpo HAS¥ Glaaw¥l oldhie
oobas ¥ g.g_\:'u 8lio g Bag> 93 g I

e ‘;E__
[ Y =
T ver i) oo !'_

LLAH . ALL *'JnHEAR . e mepem = s s




ALE XL rlgadl delio Jloa

(520 0 1,000) shslatl W LS Gosull
— O gy

14,000

12,000

10,000

8,000

6,000

4,000

2,000

5

sailad Lgs) . dolaiwXly domall Aol g Bagdls giens
Ale z354 il zleadl @3 oo cle s )

o o>loatl deliuo glind add> il ploill & Jundll aeyy
Sl i Loyl g Bjaadl dunli¥l pasbad 1 Jujlpdl
Lol Sole juiey gidl 5 gzl g geomiill po ilall
o0 el Lginw 10% Jase gaidl dyylpatsnl Lo dlailonall
c¥lro @ol blas b glhdll gog | dslsl 2000 ple
il o dedlall AS1,-S0 0ds g . Auliledl duel )3l Jloc¥
dblo| dusadl dodanl o dulle ciligiuo ot eaiall g
9 e dslill gydalf g .gadl 8,09 g 8yalll dllasll ]

il plyisl g desdadl o)ledl

ot Bl o dlijlpdl SLSyill of ) BLAXL yadd g
glash gl Al g1 Josss @I Sl Allell oS, 81 508
LeS .Lguall g 8)dd) el le siesi yalgadl ol 3] euball
dclio gliad wholgl oo pies ay pleis¥l g pload! dule, o
R PN

2012 - H>lgadl delie wiljalo

il puidl Fe3 Suild sl aShy o
dcliv o (UBABEF) gyafgadf il S Lhdl 51330
Jlra b chlelfiwX Juaso ;0 Jujldl 8 o>losdl
Jlosll 39y digyia el aomill g Lo oSl
Jolg2ll 0ia g . ;09 Sl meadl g dullell wlylgdl o3
@l Byaall Joudl Bylans b Jujlpadl coning Lglone
Gos o Llle AU &, S35 (giles 5 gloall

oyl

> BRAZILIAN POULTRY MAGAZINE 2013

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Laid¥l rruoe e Bgdy Juylpdl pS
bl Loslasdl jfyaiwl Jundy Alsll
I £La5) X1 | sl 5,5 Jolge cilia (<3
JlenS Ldgs Boguiill Joadl clyo )
Hledl g Ll goisdl 9 ANMES dedall
OLSI g pgadl loall o Gl o AL
el o puilaie bads o oSl g
lgpbis) Iledl whls walisve oo cposladl
gad egidog eSSl oyl

il ddledy wge il oda cigaluw a8 g
ol dlindlslgel) S e ziio Jujldl
o2ttt delio glnd Lgdlhag 58 5

500 o ,3ST Al paloadl debin fuyls 292
Al oxleadl cods Losie Al diaw
LTl 1is yujee a8 g 1502 disw Jujlyudl
D> dfay go pST g dalobidl gall b
i ) ol Le LSl Glalill 6 Lelunst slajf il oaes
ol dulaell callail dlaaill ais o g -dnld pale¥ FluX]
o0 9 %1 1slndl Jud o Byaaall glasdl @l sas] Lgic conts
Sl b (o e S XL il 150 ¥ sd g gloall o
ruied Taawg¥l G, dabie b Lole Jaly 150 o 187 56
Thradl @ oo Aulyjldl wlyslall dgag oS LILs

Opid alelaX cowlio g gl g g slil plaadl @3
Lgio ddaandl dalisg §ylay opn® S all o adl 3] g ladl
FINRI PAPS N PO PN TS I T (F F PSP L
b dalilell glasll oy PN glow olowlill gras 3
Slpgaadl g @lglalll S8 of dasill @elall b of ¥ oL
rbled Lo ol cgdl 8 sliss¥l gad ull Ayl g deioll

el
Shlall 4 pSigaiadl Lo, SLyhdl ploadl od JU ad g
Jasll sy ;S JLE¥I fia e Junall ol Lale .guod!
o Gl A bl dlullly puiell A6LS aliall 5 wghadl

0.13%

0.73%

5.98%
l m >



ALyl paloadl debino

o9 mld peSdl 50l
9.3’9.1_4-‘

09y Lol glou] dBLS (o e-Slgiiua
bl md) lgadl deliw wlaail ddlell dagd) ¢ gl §IALL




declyl debin)l oldie alis
Jo oo debaiio whloy dulylydl
0909y (3l dpadwX) plaldl AL
el ole lusasll olgl, >l

- grdl g ol

G Ll st ol plE¥I e
clgiadl b g0 apadadl JLSXI
Lo pod 7 2012 ple ab bl
o> ol Lele b ggelo 1.8 aierd
Al bl sl go sl
610 joloiy o5y @) duyyll dalasll
Al dbls] o . plocl Bydie Jub olo X7
SlS,idl ol dawg¥l §idl dalaio
oSl Lgilaiia )95 dulyylpl
190981 33X1 Jga g sl g Ludy ] 4

Slaiill ggaw of dasMIb jusdf g
readl Joadl o6 Leluast ofsjs duadlon¥]
delivn glhnd gigivw g .duodlw
Ao 8,050 Lasls Jujledl 3 oalaall
g gl lis wldlhie 44LS 4o ls
el olslgdey &80 Gloill yubys
bndl eads e Lgio Loy U3
a2y il plgll cllgrud fig slosd

Jo¥! Hgadl Lilioe

3 > BRAZILIAN POULTRY MAGAZINE 2013

95 9 Sanasilyd

UBABEF - g)sat SLjldl 530 siaistl puydl K

N VYR | LI 1 D S-veR |

s JS Ayl

I PPN TN PYPRVIRCON I L
dsaill  dlylpdl olS, S0l S
9 0gd Lgele Spin pleald

Tlaadl ol pla)¥1 s
JLSX1 83 Ll
gl Jud o auasiall
2012 ple b el
1,8 aiewd Lo o &
> ol Lale pb ggulo
gl o @il sl dl
dalaill | Al
610 joblonis S (o dusynll
ploel bydie Jub o SX]

ey M3 C—!u' ga RY W=
bg,ddl AT Jlie¥!  plews
olaell aels b Lele . dygllall
Loyedes iy ouSLSwll g M

el wlgr 8 oo

Bl e elwll cllgiull sl
o) a3 Ll 6 deoaXl
poll Al 300 puST Al Jonis S
Byamall clisddl ol 5 duols . glaall
Gl ddlaio ) deljlidl ilgdl oo
clis wliverwdl Inwlgl o6 dasg¥
ligd A3l clendl dlsyo 4y

pLall et gyl

o Al Zlaeadl pod gl podl o
A3 LS le gow 150 o 25T
S 50 S g jads Sle Llaio

.‘LQ'A.“H.\:‘X' 9 .ol g ‘539_{”

3y s s3I Joell o 2S5 o 9]
Losic dloband) ddla il tsolo e
cllgiwll go Jolesllh 0¥l 3les
dclio g sgdc dmyyl died .elawll
pobe JSuhn s Adyldl pleadl

M gl Iog s

Al SlS,ddl AslS esl Ll
il SBXI» b gln ¥
CUBABEF - glsall gual
coroe M udd) dalel dlago
g.oll_w;XI Gl wlg> dbdlge



a ' b‘ﬂff .‘ L, &
i 7 f L .‘ A i-f
SN 0
ourgadl <

obsldl paleadl gliad <
1o igmld Il 3,5
4

L guat)) slacwge <
ddac e dojladl sl ,ulell
dclio glhad 6 S poidl

Al olgadl

Tl <
Aol A Geadl Aol
Tl o oo dalsjlydl ol jaluall
11 .-

tillas <

olits Gaw ol ellel
sl
14 .

* BRAZILIAN
CHICKEN

|l gl NESY Q.c B3l dlos o "l lgs”

9 dcliall 9 Aol e)l,g.l dse ) &.‘....ng ol "APEX - Brasil -
i R TIeY

(UBABEF) ¢yl il Ll Jl sL3¥1

$3raiidl pall
195 guypumisr ¢-Susunsiiil 6

é‘g_my, 5)‘:! R0
ol 99)L5,

LX) o
gais grig bl o)

AL g 5% puall
09L (313 gy Arjo>

Gomudl SlBMe @rd
s 93l
et Lble

AT Gl
sl oy olatgw

d)l_u.‘." c..g).-.”
g-“ve-' el

(UBABEF) y>lgadf il Ll aL3-X]
Av. Brigadeiro Faria Lima 1912, Suite 20L
Sao Paulo, SP, Brazil

CEP 01451-907

Tel 55 11 3031-4115

www.ubabef.com.br
e-mail:ubabef@ubabef.com.br

39 Tl
IS e S o gl s ff o f L] At

)'D-""L” RETEY

vl slac) g sl
It Libylo

49.‘4."

» UBABEF — gl u—"-‘-‘-l uJ.o_)[).n." )L&Zﬂ» u:....w)'
bl

Sebly ] egaill
Bloba sy glisle

o Sil, A Ly
T Ll

gl Siig09S 53 LyLeienisl colusl” 45,3

Rua do Mercado 11 / 122 andar - Praca XV - Rio de Janeiro - RJ
CEP 20010-120

Tel: 55 21 2509-5399

www.insightnet.com.br

e-mail: insight@insightnet.com.br



(UBABEF] tagadt il jldl 53X e 55k dlono

POULTRY

2013 2 .l MAGAZINE

‘,i" F L

,n 4-J-<)-C 4_\»,L: ul\&jb.c

Ly, olyalal]
. Gl wlbawio Gl ] eyl Shyoliall @ 2L
CHCKEN ApexBraS|l o g o ko gmelo 1.8 azedi Lo 2oy

07. 5 sty i lgal delinm gllas 5 10, 4o 2012 ple




